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DISCOVER JERSEY CITY PRIDE: 
A CELEBRATION OF UNITY AND DIVERSITY

Welcome to Jersey City Pride, an annual beacon of diversity, inclusivity, Welcome to Jersey City Pride, an annual beacon of diversity, inclusivity, 
and LGBTQ+ celebration. This festival extends beyond a single day, with 
activities and initiatives throughout the year, particularly in August, 
recognized as Jersey City LGBTQ+ Pride Month. Attracting a diverse 

crowd, Jersey City Pride is not only a festive gathering but also a symbol 
of unity and equality.

This vibrant event features a march, music, performances, and This vibrant event features a march, music, performances, and 
advocacy, creating a festive yet purposeful atmosphere. It's a place for 

the LGBTQ+ community and allies to celebrate identities and 
achievements while advocating for equal rights. More than just a 
celebration, it's a platform for visibility, education, and community 

building.

Whether you're part of the LGBTQ+ community, an ally, or simply Whether you're part of the LGBTQ+ community, an ally, or simply 
interested in a culturally enriching experience, Jersey City Pride is an 
open and welcoming space. For more information on events and 

participation, visit JerseyCityPride.com. Join us in this celebration of 
love, diversity, and the spirit of the LGBTQ+ community.

- Eddie Baez and Joseph Cameron
Co-Producers, Jersey City Pride



ATTENDANCE
An estimated 20,000 
people attended the 
2023 Pride Festival!
The majority of attendees at the Jersey City The majority of attendees at the Jersey City 
LGBTQ+ Pride Festival hail from Hudson, 
Essex, and Middlesex Counties in New 
Jersey, reflecting the festival's strong 
local appeal and community roots. 
However, the festival's reach extends 
far beyond these areas, attracting a far beyond these areas, attracting a 
significant number of visitors from 
New York City, Central New Jersey, and 
other regions, showcasing its broad appeal 
and growing influence.

TRAVEL TRENDS
Based on the data provided, 

42.5% of the total attendees traveled to the festival:

1. Car: 65% of the traveling attendees 
(approximately 27.6% of all attendees)

2. Train: 20% of the traveling attendees 
(8.5% of all attendees)(8.5% of all attendees)

3. Bus: 9% of the traveling attendees 
(approximately 3.8% of all attendees)

4. Other: 13% used other modes of transportation 
(5.5% of the total attendees)

Notably, the car was the predominant choice for 
festival-goers who traveled, indicating its 

convenience or accessibility for this particular event. convenience or accessibility for this particular event. 



Website Views: +36.0%     Visitors: +33.1%     Views Per Visitor: +2.12%

WEBSITE GROWTH

SOCIAL GROWTH
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SPENT ON PAID FACEBOOK & 
INSTAGRAM ADS FOR 54 OFFICIAL 
JERSEY CITY PRIDE EVENTS IN 2023.$3,909.53



OUR ECONOMIC IMPACT

CONTRIBUTED TO THE U.S. GDP 
+$138,847.52 IN COMBINED TAX REVENUES

+10 JOBS CREATED 

$1,485,035.92



SATISFACTION
Overall, the chart conveys a Overall, the chart conveys a 
highly successful event, with 

the majority of attendees 
expressing a high level of 

satisfaction and no instances 
of negative ratings.

Notably, the chart excludes the Notably, the chart excludes the 
categories 'Poor' and 'Very Poor' as no 
attendees rated the festival in these 
lower tiers. This absence underscores 

the overall positive reception 
of the event.

SAID THEY WOULD ATTEND THIS 
EVENT AGAIN IN THE FUTURE.99%

“DO YOU BELIEVE THIS EVENT HAS A POSITIVE 
IMPACT ON THE COMMUNITY?”

A significant majority, 93%, believe that the event has a positive 
economic impact on the local community. Only a minimal 2% do not 

see a positive economic impact, while 5% are unsure.

The ways in which such festivals can positively impact the local community The ways in which such festivals can positively impact the local community 
include: Boosting Local Economy, Creating Employment Opportunities, 

Cultural Exchange and Community Building, Increased Visibility for LGBTQ+ 
Issues, and Tourism Development.
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Info@JerseyCityPride.com

www.JerseyCityPride.com

instagram.com/jerseycitypride

facebook.com/jerseycitypride

METHODOLOGY
This economic impact report of the Jersey City LGBTQ+ Pride Festival was meticulously crafted This economic impact report of the Jersey City LGBTQ+ Pride Festival was meticulously crafted 
in partnership with Implan, a renowned provider of economic impact data and analytical tools. 
Implan is recognized for their extensive experience and credibility in the field, notably 
partnering with the Port Authority of New York and New Jersey for their economic impact 
reports. Our collaborative effort with Implan was essential in ensuring the accuracy and 
reliability of our findings.

To evaluate the economic impact of the festival, we employed a comprehensive methodology:

1. Data Collection:1. Data Collection: The primary data was collected through surveys. We conducted surveys with 
a sample size of 106 individuals who attended the festival. These respondents were selected to 
represent a diverse cross-section of attendees, including locals, visitors from outside Jersey 
City, and participants in various festival events. The survey aimed to gather detailed 
information on spending patterns, demographics, and other economic activities related to the 
festival.

2. Implan Analysis:2. Implan Analysis: Utilizing Implan’s sophisticated modeling software, we translated the 
survey data into an economic impact analysis. Implan's tools are adept at interpreting local and 
regional economic data, allowing us to estimate the direct, indirect, and induced impacts of the 
festival on Jersey City's economy. Their model incorporates various economic indicators, 
including employment, output, and value-added impacts, providing a holistic view of the 
festival’s economic contributions.

3. Comparative Analysis:3. Comparative Analysis: To contextualize our findings, we also examined similar studies and 
reports, particularly those conducted by Pride Toronto. This comparison helped in 
benchmarking our results against other significant events and understanding the unique 
economic footprint of the Jersey City LGBTQ+ Pride Festival.

4. Quality Assurance: Throughout the process, multiple checks were performed to ensure data 
integrity and accuracy. This included validation of survey data, cross-referencing with 
secondary sources, and continuous consultation with Implan experts.

The methodology adopted for this report underscores our commitment to presenting a The methodology adopted for this report underscores our commitment to presenting a 
transparent, comprehensive, and accurate analysis of the economic impact of the Jersey City 
LGBTQ+ Pride Festival. For more detailed information about Implan’s methodology and tools, 
please visit https://www.implan.com.

This report aims to provide stakeholders, including community members, sponsors, and 
policymakers, with valuable insights into the economic significance of the Jersey City LGBTQ+ 
Pride Festival and its role in supporting the local economy.



PLATINUM SPONSORS:
Gayborhood Jersey City 
with Healthier JC 
and Peepshow Toys

COMMUNITY PRESENTING SPONSOR:
Gilead

GOLD SPONSORS: GOLD SPONSORS: 
HOUSE OF LOVE Cocktails and Mocktails, Jersey City Office of 

Cultural Affairs, 
and Six26

SILVER SPONSORS: 
African American Office of Gay Concerns, Alliance Community Health, BETMGM, Boots African American Office of Gay Concerns, Alliance Community Health, BETMGM, Boots 
and Bones, Canopy by Hilton Jersey City Arts District, Compass, Corcoran Sawyer Smith, 
Grace O’Malley’s, Gringo’s,  Historic Downtown Special Improvement District, Hudson 
County Cultural Affairs, Jersey City Medical Center, JP Morgan Chase, Keyhole Bar, Left 
Bank Burger Bar, Organon, Roman Nose, Silverman, Skinner’s Loft, Smile PreSchool and 

Nursery, Smirnoff, TD Bank, and Trompeter|Serhant.

BRONZE SPONSORS: 
Base, Commissioner Yraida Aponte-Lipski, Corgi, Craig Guy for County Executive, Base, Commissioner Yraida Aponte-Lipski, Corgi, Craig Guy for County Executive, 
Fidelity, Hudson County Sheriff’s Office, Hudson Hound, Hyacinth, Laugh Tour, NJ 

Primary Care, Pint, Porta, Residence Inn by Marriott Jersey City, University Hospital, US 
Bank,  Valley Bank, Vanguard Medical Group, and Veterinary Emergency Group.

MEDIA SPONSORS: 
Don’t Sit Home, Go Magazine, and Out in Jersey.

ENTERTAINMENT SPONSORS: 
Fogo Azul, Gotham Cheer, Jersey City Theater Center, Fogo Azul, Gotham Cheer, Jersey City Theater Center, 

Lillian Bustle, and Rock-it Docket.

WANT TO SPONSOR OUR 2024 FESTIVAL? 
EMAIL EBAEZ@JERSEYCITYPRIDE.COM


